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Inflation accounting (IAS 29) is not applied in 2005 financials on the back of CMB’s requirements. The financial statements

are reclassed for presentation purposes, the CMB format is also available through ISE and DYH websites.

The figures related to advertisement, which are not stated in financial statements are based on management reports and

not consistent with IFRS Figures. The market shares stated in this document are based on the estimates of various 

sources which are believed to be reliable and compiled by DYH and are subject to slight revisions in one year period.

This presentation does not constitute an offer or invitation to purchase or subscription for any securities and no part of it 

shall form the basis of or be relied upon in connection with any contract or commitment whatsoever.

The information contained in this document has not been independently verified. No representation or warranty express or

implied is made as to and no reliance should be placed on, the accuracy, completeness, correctness or fairness of the

information or opinions contained herein. Neither the company nor any of its affiliates, advisors or representatives shall

have any liability whatsoever (for negligence or otherwise) with respect to any loss howsoever arising from any use by third

parties of this presentation or its contents or otherwise arising in connection with it.

Notice
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DoDoğğan Burda an Burda AdvertisingAdvertising
RevenuesRevenues* (* (YTLmYTLm))

68,9

83,6

2004 2005

Magazine Magazine AdvertisingAdvertising
((YTLmYTLm))

ConsumerConsumer Magazine Magazine AdvertisingAdvertising RevenuesRevenues**

* * InIn orderorder toto market market shareshare comparisonscomparisons, , advertisingadvertising revenuesrevenues presentedpresented here here 
areare basedbased on on ManagementManagement reportsreports whichwhich areare slightlyslightly differentdifferent fromfrom IFRS IFRS resultsresults. . 

28,6

36,8

2004 2005

21.3%21.3% 28.7%28.7%

Dogan Burda Dogan Burda improvedimproved market market shareshare fromfrom 41.5% 41.5% toto 44.0% in 05.44.0% in 05.
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DoDoğğan Burda an Burda AdvertisingAdvertising
RevenuesRevenues* (* (YTLmYTLm))

37,0

46,9

2005H1 2006H1

Magazine Magazine AdvertisingAdvertising
((YTLmYTLm))

ConsumerConsumer Magazine Magazine AdvertisingAdvertising RevenuesRevenues**

* * InIn orderorder toto market market shareshare comparisonscomparisons, , advertisingadvertising revenuesrevenues presentedpresented here here 
areare basedbased on on ManagementManagement reportsreports whichwhich areare slightlyslightly differentdifferent fromfrom IFRS IFRS resultsresults. . 

16,6 19,9

2005H1 2006H1

26.9%26.9%

19.9%19.9%
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7,4

10,8

2004 2005

20,8

29,2

2004 2005

40.4%40.4%

ConsumerConsumer Magazine Magazine CirculationCirculation QuantityQuantity

Total Net Total Net CirculationCirculation UnitsUnits
((UnitsmUnitsm))

45.9%45.9%

Dogan Burda Net Dogan Burda Net CirculationCirculation
((UnitsmUnitsm))

Dogan Burda Dogan Burda improvedimproved market market shareshare fromfrom 35.6% 35.6% toto 37.0% in 05.37.0% in 05.
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3,6

7,4

2005H1 2006H1

11,0
17,9

2005H1 2006H1

62.7%62.7%

ConsumerConsumer Magazine Magazine CirculationCirculation QuantityQuantity

Total Net Total Net CirculationCirculation UnitsUnits
((UnitsmUnitsm))

105.6%105.6%

Dogan Burda Net Dogan Burda Net CirculationCirculation
((UnitsmUnitsm))

Dogan Burda Dogan Burda improvedimproved market market shareshare fromfrom 32% 32% toto 41% in 2006H1.41% in 2006H1.
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• Successfull launch of special interest magazine Yacht Türkiye 

magazine in Mar’ 06.

• “Evim” launch aiming high circulation quantitites

in decoration area in Mar’ 06.

• Diet magazine “Dr. Kuşhan’la Diyet” launched in May’ 06.

• Launch of garden magazine “EvBahçe” in May’ 06.

LaunchesLaunches::

ActionsActions in 2006in 2006
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0.96

4.1

1.2

(18.8)

(39.8)

59.8

2004

(108.3)(0.1)Operating Profit

(30.2)0.67Net Profit

(39.0)2.5EBITDA

30.1(24.6)Operating Expenses

16.1(46.2)Cost Of Goods Sold

18.270.7Net Sales

Ch%2005(Million YTL)

SummarySummary ResultsResults
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0.55

1.68

0.39

(10.6)

(20.9)

31.9

2005H1

-(2.9)Operating Profit

-(2.09)Net Profit

-(1.8)EBITDA

36.7(14.5)Operating Expenses

30.3(27.2)Cost Of Goods Sold

21.738.8Net Sales

Ch%2006H1(Million YTL)

SummarySummary ResultsResults
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QuarterlyQuarterly CirculationCirculation andand AdvertisingAdvertising

4,5
5,8 6,8

8,2
10,9

13,1

6,4
7,8

9,5
12,3

Q1 Q2 Q3 Q4

2004 2005 2006

2,0
1,7

4,1

1,9 1,9
3,3

1,8
3,0

1,7
4,2

Q1 Q2 Q3 Q4

2004 2005 2006

QuarterlyQuarterly AdvertisingAdvertising
((YTLmYTLm))

QuarterlyQuarterly CirculationCirculation
((unitsunits millionmillion))

LaunchesLaunches andand relaunchesrelaunches of of existingexisting titlestitles at at lowerlower covercover
pricesprices helpedhelped circulationscirculations toto recoverrecover significantlysignificantly. . 

Ad Ad recoveryrecovery waswas significantsignificant on on specificspecific titlestitles likelike Tempo, Tempo, 
but yet but yet toto be be reflectedreflected on on overalloverall picturepicture........



11

21.027.78.37.36.95.122.9Production Costs

1830.170.050.040.050.030.06Depreciation

8.918.45.14.64.93.816.9Other costs

16.146.213.511.911.99.039.8Total COGS

11.534.634.134.937.911.133.4Gross Margin %

18.270.6820.5018.3019.1812.7059.79Total Revenues

1.00

31.70

37.98

2005

17.60.240.290.170.300.85Other

11.58.069.178.086.3928.42Circulation

24.412.208.8410.936.0130.52Advertising

Ch.%4Q053Q052Q051Q052004Million YTL

QuarterlyQuarterly AnalysisAnalysis

HighHigh circulationcirculation of of lowerlower pricedpriced titlestitles in in thethe lastlast quarterquarter, , expectedlyexpectedly
loweredlowered thethe grossgross marginmargin......increasingincreasing ad ad ratesrates andand volumesvolumes willwill followfollow........
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(39.0)2.5(0.2)1.01.60.064.1EBITDA

(30.2)0.67(0.31)0.420.87(0.31)0.96Net Profit

(1.5)0.640.160.160.160.160.65Depr.&Amortization

------(1.24)Monetary Gain / (Loss)

(32.1)1.1(0.43)0.601.16(0.28)1.62Profit Bef.Inc.Tax

(42.8)(0.4)0.12(0.18)(0.29)(0.03)(0.7)Tax

(17.5)1.50.430.390.280.431.82Other Inc, Net (exc.depr) 

23.524.67.96.16.24.418.8Total Opr.Exp.

0.36

(0.1)

8.0

6.6

1.0

9.0

2005

(28)

(108)

2.5

26.9

(9.1)

91.4

Ch%

2.61.92.01.57.8Overhead&Gen.Admin

(0.9)0.31.08(0.7)1.19Operating Profit

2.01.91.61.15.2Other Marketing Exp.

0.200.07(0.04)0.150.50Financial Income

0.20.30.20.31.1Depr.&Amortization

3.12.02.41.54.7Advertising& Promotion

4Q053Q052Q051Q052004Million YTL

OperatingOperating ExpensesExpenses
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33.216.0712.07Production Costs

28.40.090.07Depreciation

26.211.018.72Other costs

30.327.1720.87Total COGS

-29.9334.55Gross Margin %

21.738.7931.87Total Revenues

12.80.520.46Other

26.318.2714.46Circulation

18.020.0016.95Advertising

Ch.%2006H12005H1Million YTL

QuarterlyQuarterly AnalysisAnalysis

InIn additionaddition toto thethe continuingcontinuing reflectreflect of of thethe launcheslaunches&re&re--launcheslaunches in 2005, in 2005, 
actionsactions in 2006 had in 2006 had negativenegative effecteffect on on grossgross marginmargin aimingaiming revenuerevenue&pat &pat 

increaseincrease in in thethe comingcoming yearsyears..
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-(1.76)1.68EBITDA

-(2.09)0.55Net Profit

-0.320.32Depr.&Amortization

-(2.30)0.87Profit Bef.Inc.Tax

-0.21(0.32)Tax

(13.3)0.610.70Other Inc, Net (exc.depr) 

36.714.5110.62Total Opr.Exp.

0.32

(2.91)

4.70

3.57

0.44

5.80

2006H1

224.5

-

33.7

32.2

(12.5)

49.1

Ch%

3.52Overhead&Gen.Admin

0.39Operating Profit

2.70Other Marketing Exp.

0.10Financial Income

0.51Depr.&Amortization

3.89Advertising& Promotion

2005H1Million YTL

OperatingOperating ExpensesExpenses
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3.53

(0.2)

34.6

2005

5.26

1.2

34.6

2005H1 2006H14Q053Q052Q051Q052004Margins

29.934.134.937.911.133.4Gross Margin %

(4.55)(1.07)5.628.39(0.47)6.97EBITDA Margin (%)

(7.5)(4.4)1.75.7(5.6)2.0Operating Margin (%)

MarginsMargins

MarginMargin pressurepressure waswas basicallybasically duedue toto increasesincreases in marketing in marketing expensesexpenses relatedrelated
toto launcheslaunches andand relaunchesrelaunches, , advertisingadvertising&&promotionpromotion costscosts increasedincreased byby 50% 50% 

yoyyoy. . ThisThis can be can be consideredconsidered as as ““investmentinvestment”” forfor futurefuture flowsflows..
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BalanceBalance SheetSheet SummarySummary

-

0.9

7.7

(48.4)

-

-

(48.4)

Ch%  
04-05

-

32.1

50.6

1.4

-

-

1.4

2006H1

-

(6.1)

3.8

(17.0)

-

-

(17.0)

Ch%   
05-06H1

--Investment

48.745.2Total Assets

34.2

1.7

-

-

1.7

2005

3.3Net Debt

33.9Shareholder’s Equity

-Long Term Bank Debt.

-Short Term Bank Debt

3.3Cash&Cash Equivalents

2004Million YTL
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8,0

22,0

8,0
22,0

8,0
29,0

20
04

20
05

200
6H

1

Licenced All

NumberNumber of of MagazinesMagazines
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• Main Stragety which began in the middle of 2005, is to increase reach frequency
aiming to catch non-magazine advertisers. 2006 was the year of continuing
improving magazine market share in advertising with low priced magazines with
high circulation as in 2005. 

• Due to the strategy designated in 2005, investment in terms of HR, advertisement
exp. etc. concerning 2006 has been completed in the first six months.

• In spite of the negative effect of the investments on the gross margin and operating
result of 2006, increasing ad rates&volumes and thus higher operating income is 
expected in the coming years.

Strategy& Conclusion


