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Notice  

Inflation  accounting  (IAS 29) is not  applied  in  2005 -2013  financials  on  the  back  of CMBõs requirements . The 

financial  statements  are reclassed  for  presentation  purposes ,  the  CMB  format  is also  available  through  KAP 

òwww .kap .gov.tr ó  and  DYH websites . 

The market  shares  stated  or  implied  in  this  document  are based  on the  estimates  of various  sources  which  

are believed  to be reliable  and  compiled  by DYH and  are subject  to slight  revisions  in  one year  period . 

This  presentation  does not  constitute  an  offer  or  invitation  to purchase  or  subscription  for  any  securities  

and  no part  of it  shall  form  the  basis  of or  be relied  upon  in  connection  with  any  contract  or  commitment  

whatsoever . 

The information  contained  in  this  document  has  not  been independently  verified . No representation  or  

warranty  express  or  implied  is  made  as to and  no reliance  should  be placed  on,  the  accuracy , completeness , 

correctness  or  fairness  of the  information  or  opinions  contained  herein . Neither  the  company  nor  any  of its  

affiliates , advisors  or  representatives  shall  have any  liability  whatsoever  (for  negligence  or  otherwise ) with  

respect  to  any  loss  howsoever  arising  from  any  use by third  parties  of this  presentation  or  its  contents  or  

otherwise  arising  in  connection  with  it . 
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Dogan  Burda  : Leading  Magazine Group  in Turkey   

Women , Health  and  Decoration  

Economy , News and  Law  

People, Youth , Travel and  Life Style  

Information Technology  and  Computers  

Hobbies , Cooking and  Special Interest  
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2011 2012 1Q12 1Q13

62 .1 64 .06  

12 .9 13 .4 

3.1 %  

2011 2012 1Q12 1Q13

119 .6 123 .2 

24 .9 25 .6 

   3.0 %  

Doķan Burda  Advertising  

Revenues  (TLm )* 

Magazine Advertising  - 

Turkey  (TLm ) 

Advertising Growth  

2.8 %  

* Ad revenues  = Reported  ad 

revenues  plus  IAS adjustments  & 

reclassifications . 

3.9 %  

Á Turkish magazine ad market continued its growth in 2013 and increased by 2.8% yoy to 

TL 25.6 mn in 1Q13.  

Á Doķan Burda outperformed the market with 3.9% yoy growth and maintained its leading 

position in 1Q13.  
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2011 2012 1Q12 1Q13

6.6 6.2 

1.6 1.6 

2011 2012 1Q12 1Q13

21 .6 
20 .4 

5.4 5.0 

Magazine Circulation  Share  

Total Net Circulation Units ð 

Turkey (Units m)  

Dogan Burda Net Circulation 

(Units m)  

Á Doķan Burda  remains  the  market  leader  in  magazine  circulation  with  around  32% 

share . 

Á Due  to  life  cycle  of  certain  magazines,  Dogan  Burdaõs circulation  figures  in  1Q13  

remained  at  the  same  level  attained  in  1Q12  ; vs . 7% contraction  in  total  market .  

-5.6 %  

0.03%  

-7.4 %  

-6.1 %  
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Licenced All

Number  of Magazines  (Period  end ) 

 
Á Following the successful launch of çPopular Scienceè magazine in Mayõ12, 

internationally well -known Geo was launched in Marõ13 with editorial supplement 

Geo Saison.  
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Major  Developments  in 1Q13  

Á Ad revenue  growth  was above the  magazine  advertising  market  growth  of 3% in  

1Q13. 

Á Internationally  well -known  Geo was launch ed in  Marõ13 with  editorial  supplement  

Geo Saison .  

Á Successful  seasonal  brands  continued  to add  value  in  1Q13, main  brandsõ various  

seasonal  magazines  launched  during  the  period . 

Á Elle .com.tr  is re-launched  by an  exclusive  team  together  with  the  launch  of Elleõs 

ipad  application  in  Marõ13. 

Á Dogan  Burdaõs tablet  store  ô Dergi  Burada õ is active  since  Marõ13. 

ÁUludag  Economic  Summit  was held  in Mar õ13 in  Bursa  with  the  participation  of 

Turkeyõs leading  economists,  businessmen  and  administrators . The organization  was 

held  jointly  by Bursa  Governor's  Office  and  Dogan  Burdaõs Capital  and  Economist  

magazines . 
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www.chip.com.tr  www.pcnet.com.tr  www.capital.com.tr  www.level.com.tr  

www.lezzet.com.tr  
www.elle.com.tr  www.kesfetmekicinbak.com  www.ekonomist.com.tr  

Á iPad App  of ELLE  Magazine  has  been launched . 

Á Elele  Online  (www .elele.com.tr)  has  been relaunched  and  reached  monthly  900 K UVs 

Á Content  providing  to SMS/MMS  services  of a Mobile  Operator .  

Á Lezzet õs iPad and  iPhone  applications  have reached  170.000  downloads  in  total . 

Á Chip  mobile  application  has  reached  70.000  downloads  in  total . 

Á All  magazines  are  available  on  Tablets . Total  number  of monthly  downloads  is around  100 .000 .  

Á Web sites  visited  approximately  5.5 mn  unique  monthly  visitors  in  total .  

Digital  Activities  


